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ABSTRACT

For these years, the drink become popular than before. For the kinds of drink are multiple, the drink market is also
competitive. The drink itself and the package is also multiple. Beside, the package are also cared by the customers. As we
know the teenagers have a drink every day. For this reason above, both the drink and the package effect the teenagers’
choice of their purchasing motivation. Above all, the drink package attracts the customers’ eyesight best. In this paper,
we try to have a discussion upon it, the drink package.

This paper aims at discussing the influence of form image toward drink package for teenagers. We hope this paper
could offer a suggestion for the drink business and package designers in the future. The research methods include infor-
mation discussion, phrase discussion, questionnaire and statistic analysis and suggestions. In this paper, we collect a
hundred phrases toward plastic bottles’ form and finally we pick up 30 terms to discuss the suitable terms of form for the
teenagers. By the questionnaire, we find the phrase choice of drink package for teenagers are shown as following, creative,
new fashion, delicate, unique and vivid, then the terms of rough, ugly, rugged and dull are not popular. Therefore, in this
paper, we try to find the result of questionnaire and phrase analysis of form image toward drink package for teenagers
show the trends, simple and delicate of fluid. By the way, we apply these results and make them to be the design reference
toward plastic bottles. Besides, we hope to apply some suitable designs to the form of drink package and also accompany
with the customers’ favorite drinks. For this reason above, we do believe the customers’ desire will grow up and also help

the drink business have a positive improvement.

Keywords: customers’ favorite choice, Phrase of discussion, Plastic package of Drink, Design of products’ Form
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